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Rockville Economic Development, Inc. (REDI) Social Media Account Policy  

 

1. Purpose 

The Rockville Economic Development, Inc. (REDI) Social Media Policy (“Policy”) is a guiding 
document that provides general guidelines for the administration and use of REDI’s social 
media accounts by REDI’s employees.   

REDI’s websites listed below will remain the organization’s primary and predominant 
internet presence: 

• https://rockvilleredi.org/  
• https://marylandwbc.org/ 
• https://mwbcshoplocal.com/ 
• https://explorerockville.org/ 
• https://rockvillerewards.com/  
• https://www.biotechcorridor.com/ (Not yet active) 

In no case shall a social media account be the exclusive or primary source of information 
for REDI information or services.  

 
2. Establishment of Social Media Accounts  

REDI administers several programs and initiatives to support its economic development 
goals and uses social media to broadcast and amplify messaging to its target audiences. 
These programs and initiatives may have social media accounts on platforms (e.g. 
Facebook, Instagram, LinkedIn, TikTok, X, Threads).  
 
All REDI social media accounts must be approved by the Chief Executive Officer (CEO) of 
REDI, with login information (username, email address and password) saved on Files on the 
Go (FOTG). The Marketing and Communications Director must approve combining, 
consolidating, or deleting social media accounts.  

All REDI social media accounts must adhere to applicable federal, state, and local laws, 
regulations and policies. REDI may be subject to Maryland Public Information Act (MPIA) 
and  Freedom of Information Act (FOIA) requests and shall maintain and keep records of 
social media content.  

REDI currently operates social media accounts, including: 

• Rockville Economic Development 
o Facebook: https://www.facebook.com/RockvilleREDI/ 
o Instagram: https://www.instagram.com/rockvilleredi/ 

https://rockvilleredi.org/
https://marylandwbc.org/
https://mwbcshoplocal.com/
https://explorerockville.org/
https://rockvillerewards.com/
https://www.biotechcorridor.com/*
https://www.facebook.com/RockvilleREDI/
https://www.instagram.com/rockvilleredi/
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o Threads: https://www.threads.net/@rockvilleredi  
o X: https://x.com/RockvilleREDI 
o LinkedIn: https://www.linkedin.com/company/rockvilleredi/ 
o YouTube: https://www.youtube.com/@REDi4Rockville  

• Maryland Women’s Business Center  
o Facebook: https://www.facebook.com/mdwbc  
o Instagram: https://www.instagram.com/maryland.wbc/  
o X: https://x.com/marylandwbc  
o LinkedIn: https://www.linkedin.com/company/marylandwbc  
o YouTube: https://www.youtube.com/@marylandwbc  

• MWBC Shop Local 
o Facebook: https://www.facebook.com/mwbcshoplocal/  
o Instagram: https://www.instagram.com/mwbcshoplocal/  
o TikTok: https://www.tiktok.com/@mwbcshoplocal  

• MWBC Shop Local Rockville 
o Facebook: https://www.facebook.com/mwbcshoplocal.rockville  
o Instagram: https://www.instagram.com/mwbcshoplocal.rockville/  

• MWBC Shop Local Howard County 
o Facebook: https://www.facebook.com/mwbcshoplocal.howardcounty/  
o Instagram: https://www.instagram.com/mwbcshoplocal.howardcounty/  

• Explore Rockville 
o Facebook: https://www.facebook.com/explorerockville/  
o Instagram: https://www.instagram.com/explorerockville/  
o TikTok: https://www.tiktok.com/@explorerockville  

• Rockville Rewards 
o Facebook: https://www.facebook.com/RockvilleRewards/  
o Instagram: https://www.instagram.com/rockvillerewards/  

• Rock East District 
o Facebook: https://www.facebook.com/RockEastDistrict/  
o Instagram: https://www.instagram.com/rockeastdistrict/  
o YouTube: https://www.youtube.com/@rockeastdistrict5903  

 
 

3. Grant of Access  
Staff access to REDI social media accounts must be authorized by the main administrator 
account controlled by the Director of Marketing and Communications. All REDI social 
media accounts must be accessible to the Marketing and Communications Director, 
Marketing and Events Manager, and other REDI staff as assigned. REDI reserves the right to 
temporarily or permanently disable any social media account for reasons including 
inappropriate management of social media accounts, the account no longer meeting the 
organization’s communication goals, or other reasons as deemed appropriate. 
 

https://www.threads.net/@rockvilleredi
https://x.com/RockvilleREDI
https://www.linkedin.com/company/rockvilleredi/
https://www.youtube.com/@REDi4Rockville
https://www.facebook.com/mdwbc
https://www.instagram.com/maryland.wbc/
https://x.com/marylandwbc
https://www.linkedin.com/company/marylandwbc
https://www.youtube.com/@marylandwbc
https://www.facebook.com/mwbcshoplocal/
https://www.instagram.com/mwbcshoplocal/
https://www.tiktok.com/@mwbcshoplocal
https://www.facebook.com/mwbcshoplocal.rockville
https://www.instagram.com/mwbcshoplocal.rockville/
https://www.facebook.com/mwbcshoplocal.howardcounty/
https://www.instagram.com/mwbcshoplocal.howardcounty/
https://www.facebook.com/explorerockville/
https://www.instagram.com/explorerockville/
https://www.tiktok.com/@explorerockville
https://www.facebook.com/RockvilleRewards/
https://www.instagram.com/rockvillerewards/
https://www.facebook.com/RockEastDistrict/
https://www.instagram.com/rockeastdistrict/
https://www.youtube.com/@rockeastdistrict5903
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4. Appropriate Use  
The following shall apply to all REDI social media account administrators: 
 

a. Published Content. Content published on REDI’s social media accounts must be 
approved by, or at the direction of the Marketing and Communications Director or 
CEO. Only authorized staff or contractors shall publish content and comments on 
REDI’s social media accounts. 
 
The content and communication on REDI’s social media accounts should be 
accurate, professional and positive, with the goal of informing, educating and 
engaging. Where applicable, content published on REDI’s social media accounts 
should contain hyperlinks directing to the official webpage of the content posted.  
 
REDI’s social media account administrators shall exercise judgement in 
communicating. All posts shall be factual, concise, grammatically correct, and 
without error.  In cases of uncertainty of the accuracy of information, do not publish 
or respond until all information has been verified. 
 
Administrators are prohibited from publishing, promoting, sharing, commenting or 
reacting to the following content: 
 
o Information that is confidential to REDI, its clients, partners and stakeholders. 
o Discriminatory based on race, ethnicity, creed, color, age, genetic information, 

religion, gender identity, sexual orientation, marital status, national origin, 
disability status. 

o Threats to public health, safety, or property, or incitement of actions that would 
harm others. 

o Private social media accounts of elected officials at the local, state or federal 
level. 

o Promotion or advertisement of a business or commercial transaction. 
o Religious or political messages. 
o Profanity, obscenity or vulgarity. 
o Illegal activities. 
o Defamatory statements. 
o Sexually explicit content and pornography. 

 
b. Photos, Videos and other Multimedia. REDI must own or have the expressed 

permission of copyright holders to publish photos, videos, and multimedia on REDI 
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social media accounts. Unless properly acknowledged or disclaimed, no such files 
may be published.  
 

Comments. Comments on REDI social media accounts should be regularly 
monitored by the account administrators. Administrators must save a screenshot of 
the comment/private message on FOTG to be removed prior to deleting.  

REDI’s Content and Community guidelines permit the deletion of comments for the 
following reasons: 

o Comments unrelated to the purpose and topical scope of the post, or spam.  
o Discrimination based on race, ethnicity, creed, color, age, genetic information, 

religion, gender identity, sexual orientation, marital status, national origin, 
disability status. 

o Threats to public health, safety, or property, or incitement of actions that would 
harm others. 

o Private social media accounts of elected officials at the local, state or federal 
level. 

o Religious or political messages. 
o Profanity, obscenity or vulgarity. 
o Illegal activities. 
o Defamatory statements. 
o Sexually explicit content and pornography. 
o Misinformation or disinformation. 
o Content posted by automatic software (i.e. ‘bots’). 
o Promotion or advertisement of a business or commercial transaction. 
o Content that is otherwise deemed unacceptable by REDI at its discretion. 

 

c. Blocking Users. Administrators of REDI’s social media accounts may block any 
user who has been properly notified of violating the posting terms on more than 2 
occasions, or if the violation is egregious, immediately. To block any user, the social 
media account administrator must contact the Marketing and Communications 
Director and receive approval from the Marketing and Communications Director. 
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